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The Wild Harvest Initiadiv
pleased to welaormna
Game and FisltmdMlystery
Ranchio our Partnershij
Alliance.

We are also excited to re|

completion of the first W

Harvest Sharing Survey
state of Texas.

,elk PROVIDE millions of
to the SoutStages.n

Harvest in Canada

The Wild Harvest Initidtividatabas:
indicates that elk are harvested
jurisdictions in Canada, including All
British Columbia, Manitoba, Ont:
Saskatchewan, and the Yukon. Of t
jurisdictions, Alberta has the la
harvest, with over 8,000 elk taken d
the 2052016 season.

The total Canadian harvest for the
15 and 201K seasons combined
30,375 animals. This harvest gener:
estimated 7,616,575 k§791673 Ib)
of harvest biomass which result
3,046,630 kg 6,/16669 Ib) of
consumable messuming a standar
ounce serving size per person, tr

meat furnished more than 26 m
organic, protein rich meals.

Harvest in the United States

Elk are harvested in 22 jurisdictions
the United States. Colorado has the
reportd elk harvest with more tl
40,000 animals harvested during e
the 20145 and 20155 seasons.

Across the United States the tot:
harvest for the 2008 and 2015

hunting seasons is estimated at 3
animals. more than 10 timeSahadiar
harvest during the same time perioc
total U.S. harvest represents
approximate live mass of 96,872,5
(213567452 Ib) which vyielded ¢
estimated 38,747,%8285424346lIb)

of elk meat. This consumable elk
provided over 340 oill meals and
enough meat to provide 1 meal to
American

LD
AYEST Figure 1:Wild Harvesi
Initiativé Database Harvest Der
Map for ElkQervus canajlendise

United States and Canada.




A Popular Food Choice

Consumer demand fdk meat is
growing, eveamongthe noshunting
public. Elk meat is appearing on me
popular restaurants, and in meal ple
healthy alternative to store bought
Considering the nutritional value o
food source, itn® wonder why elk h
become so popular. Despite contair

MNumber Harvested
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Elk: Species Profile

1 Cervus canadensis

9 Largest form of the red deer species

9 Males are known as bulls and females are known as cows.

9 Average males weigh about 350kg.

9 Average females weigh about 250 kg .

1 Average lifespan of 15 -20 years

9 Long black fur on their necks, referred to as a mane

1 Generally social animals, often found i n groups of 6 -7, though larger
groups are not uncommon

1 Diet consists of a variety of plant species, usually grasses, and
wooden twigs during the winter months.

9 Cows hide calves for about 10 days after birth to protect them from
Predators.

1" A0OBaAG0O6- OAaBYyo
throaty noise, rising to a high pitch, and then returning to a grunt

only 165 calories per 4 ounce servir
is a very nutrient dense foodoénde
serving contains 100% of an a\
adul t ds daily r

vitamin b12, 45% of ribofla8dfo of
niacin 25% of pantothenic acid, 20¢
thiamin, vitamin bénd zinc, and 15%
iron. EIk meat is also very higiotein,

with about 25 grams per standard st
and is very low in fat, the same star

about 2 grams of total fat.

Arkansas
Iinnesata
Tennassee

Oklahoma

ST
nt Figure 2:USA ElkGervus canadiéferigest by Stdtginghe 2015

2016 Season

4 +%6a saurddStaryng as A bW, A p

serving containing only containing



Email Sent to Three
Directors Regarding
Outstanding

Verification Forms 50% Compilation of

Recreational Angling
Data

Complete Compilation
of Available Retail Meat
Price and Consumption

Sep Sep Statistics
Test Survey Administered 2018 2018

zsoe].% ?scussions with 2 J‘eb 0(" > Oct
Key Staff at TPWD . %
R:;ar:ingaSurvey o& ‘Lo\' 018
Testi d
Sfrsa:?f?caart]ion oCt 0‘5 2
Sep Hunting Harvest 2018 ‘LQ\‘

2018 Verification Forms

Received from
Sep Sep First Re'mind?r Email Sent Delaware and South
Regarding Wild Meat Dakota and Required Ol besiSTsWith Kay

2018 2018 Consumption and Sharing Changes Made in Staff at TPWD
Survey Database Second Reminder Email Collection of Method Regarding Methodology
H Discussion and Creation Sent Regarding Wild of Take From and Data Analysis
Of Test Survey Using Meat Sharing and Reference Sources
Different Sampling Consumption Survey Complete
Methods

(WILD WILD
@%VEST Figure 3Progress TrackBepteler 2018 @%VEST Figure 4:Progress TrackiBgtdoer 2018

Email Sent to Final
Director Regarding
Verification Forms

=3

75% Completion of Nov
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Survey Data
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Nov
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Database Tables Created
and Texas Wild Meat
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Completion of First

Database
Wild Meat Sharing and I_l New Partners:
Consumption Survey in * MysteryRanch
Texas * Arizona Game and Fish

Department

Nov Nov

[
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Without continual growth and progress, such words as improvement, achievement, and success have |

~ Benjamin Franklin



Huntin@ata Quality Assuaaice
Analyses

Quality assurance testing of ht
harvest data is complete for 61
reportingurisdictions. This quarter,
received harvest verification forms
Delaware and South Dakota and
were used to update and modify
existing harvest records. Verific
forms for 2 Canadian territories re
outstanding and a final efftbthe@vinade
to collect these during the next quai

Method of take statistics from
reference source documents in
databag®ve recently been compilec

Recreational Angling Data

Significant progress has been mac
the past quarter in establishing th
estimate to quantify the North Ame
recreational fishing harvest.
collection is ongoing. To date, more
140 individual data requests have
sent.Responsésve been received fi
50 of 63 reporting jurisdictions.
detailed breakdown of progress
country is displayed in Figudaitial
findings reveal that most jurisdic
collect very limited harvest fatéish
and onlgn select waterbodies yifdata
is collected at all. The WHI Teal
engaging with the American Fisl
Society to develop a strategy to a
the scarcity of angling data availal
analyses, once data collection effo
complete.

Economic Value of Harvest

Phase 1tbfedata compilatiproces®r
this deliverable is complete. We
collected retail meat prices fror

internationally recognized institut
including Statistics Canada, CAN
Agriculture and Adpibds Canada, t
United States Bureau of Labmti&ta
the United States Department
Agricultureds Ec
the United States Department
Agricul tureds A
Service, and the AC Neilson compa

Data regarding per capita consump
various meats in Canadthand.S. ha
also been collected. This informatio
be used to construct an average
consumption profile. A breakdowi
price and consumption statistics is
in Appendix A.
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Replacement Costs

The statistical compilation pertainil
greenhase gas emissions and watet
on farms is ongoing. Expert consult
will follow.

The Wil d Ha®fisté\sic
Meat Sharing and Consumptign
implemented in Texas with assis
from Texas Parks and Wildlife
complete.

In September first reminders were s
survey recipients and response rate
examined. Following this initial rev
we increased the survey sample
ensure astatistically valid number
responses would ultimately be rec
Additional respondents were sel
from another sample pool to further |
results and ensure statistical validity

A second round of mailings was s
October and the surveyg widsed i
November.

Survey response data was coded tc
linkages to fields in the WHI Data
such as species and harvest aree
qualityassurance  methodology

employed. A decision tree was cree
determine whether stratificatiorcvioe.
required. Response data was org
into tables and then imported to
database using SQL Server. Interni
linkages wereonstructeénd querie
werewrittento facilitate basic analyst

The Program will employ exte
expertise to furthassist with statisti
data analyses. The team has reache
academic research teams at \

universities in Canada and the U.!
consultations are ongoing. Analyse¢
begin during the next quarter.

Work to launch additional survey
otter jurisdictions will also begin dt
the next quarter.

I n November b ® fistl
graduate student, Brian Millw
successfully defended his Tesisffec
of anthropogenic and environments
the wild harvestrgélmammals acros:
AmericdIr. Millward will be awardet
MSc Biology Degree from T
Uni versityads En
Sciences Graduate Program.

New Partners

The Wild Harvest Initigti®artnershiy
Alliance has welcomed two new par
Arizona Game and FishAr i z o
wildlife agency, and Mystery Ranc
international manufacturing com
focused on packs and load carris
military, hunting, wildlife fire, a
mountaineey dentele

The Partnership Alliance hosts30
diverse members, representi
government agencies, domestic
international NGOs, and outc
industry leaderkigure7 depictsthe
Partnership Al |
growth.

Pending Partners

Duringthe next quarterwe hope tc
finalizea partnershipgreement wit
Colorado Parks and Wildlife are als:
exploringpartnership with the Natio
Wildlife Federation.

The WHI Team contiaue update
promotionand informatiomahterials
whileproactivelgngaggwithmedidgo
reach target audiesnaed to inform ai
influence the broader public.

Social Media Growth

We have recently surpas88¢D0®
individual usersn our combine
Facebodhllowing.

Website

Developmentf ahe standalone W
Harvest Initiativevebsite is ongoin
The WHI Team continues to work cl
with Revolve Marketing to refine
design and produce contente
completed site is scheduled to be
live by February 2019.

Marketing and Comnunsdatern

In OctoberConservation Visibtirsd a

new marketing and communica
intern. Ashley Quirke holds a BSc.
Biology from Memorial University
Newfoundland and has also been a
a Diploma in Graphic Design. Ashle
assist ithe development of Wild Han
Initiativ€é marketing materials, focu:
on infographics and films.

Web links to media mentions:

New Films

Chronic Wasting Biseas


https://www.facebook.com/ShaneMahoneyConservationist/videos/234265817248883/
https://www.facebook.com/ShaneMahoneyConservationist/videos/234265817248883/
https://www.facebook.com/ShaneMahoneyConservationist/videos/234265817248883/
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